


“DOCUMENT Strategy
Forum is one of our
favorite boutique
conferences. We enjoy
networking with many
clients and partners
at this intimate,
well-organized and
conveniently located

conference.”
MARY ANN ROWAN

VP, SALES & MARKETING
SOLIMAR SYSTEMS
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Managing Next-Gen Information to
Bridge the Customer-First Enterprise

Since 2008, DSF has been the undisputed leader in educating professionals
working across wide-ranging industry platforms on how to deliver and
manage superior customer communications, customer engagement and
information management.

As trailblazers in this arena, we are able to position your company in front of a
community of real-world communications, content and information leaders who
attend to discuss the issues and challenges that practitioners face every day.

This is your once-a-year opportunity for your company to be part of
that conversation.
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The Who, What, Where and Why
“Once again, the Blueprint to Exhibiting

DOCUMENT
Strategy Forum Just like your industry, the trade show industry has undergone dramatic changes
as well over the past 9 years. It’s not about who has the biggest booth, what event
your competitors are doing or what show offers the most exhibit hall hours. Believe
it or not, It’s not even about the number of people who attend.

provided a chance for
those in our industry to
learn from our peers’
best-practices, network
and meet with
leading vendors.”

It's about how your company is positioned Before, During and After the event to a
group of highly-qualified professionals who have a vested interest in being there.

MARY HEGARTY
GENERAL MANAGER
NEPS

TRIPLED (DEMU + DATE + |]H|NKS) RECEPTION 2 HOURS

N The best relationships are built on
common ground, but connecting to
the right prospect isn’t always easy.

That's where we come in. Enjoy
complimentary drinks and food at our
Triple D Reception, which provides
attendees with pre-planned exhibitor
presentation schedules that take place
throughout the reception.

ALL-AGCESS CONFERENGE PASS 145 nours

Your exhibitor package includes two conference passes (a $1,595 per value) for
you and a colleague to take advantage of the incredible content being presented
over the three-day conference. It's the perfect way to stay on top the industry,
network with attendees and get a better understanding of the business problems
your customers are facing and the solutions that are top-of-mind.
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g JLHCH B We will feature 3 hours of dedicated, non-compete Exhibit Hall hours in which
R . ) attendees and vendors can spend quality, uninterrupted time in an environment
\ : - that is conducive to doing real business. The last hour and a half will feature a
‘& 3 \«_\%%“‘? working lunch on the Exhibit Floor. Entertain in your booth or continue your
. AN z'k& meetings in @ more private setting on the Show Floor.
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“DSF is a great event
and one we will
continue to support.”
RANDY BEALS

CHIEF REVENUE OFFICER
DATAOCEANS

DOCUMENTstrategyForum.com
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We are the is the Undisputed Leader in
Educating Professionals Working Across
Wide-Ranging Industry Platforms on
How to Deliver and Manage Superior
Customer Communications.

As trailblazers, we are able to position your company in front of a highly-qualified
community of real-world communications, content and information leaders.

This is your once-a-year opportunity to be part of the conversation with key
decision-makers across wide-ranging industry platforms.

ACUITY, A MUTUAL INSURANCE COMPANY * SR BUSINESS ANALYST
ALLSTATE INSURANCE COMPANY « FIELD OPERATIONS MANAGER
ALSBRIDGE * MANAGING CONSULTANT

AMERICAN EAGLE FCU « DOCUMENT MANAGER

AMERICAN FUNDS * SR BUSINESS SYSTEMS ADMINISTRATOR
AMERPRISE FINANCIAL + SR BUSINESS ANALYST

AMERICAN HONDA FINANCE CORPORATION « MANAGER,
BUSINESS TECHNOLOGY SOLUTIONS

AMERICAN MEDICAL ASSOCIATION - DIRECTOR, RECORDS
MANAGEMENTT & ARCHIVES

BRAVAS WORLDWIDE + SR. NEW EXPERIENCE LEAD

CANADA REVENUE AGENCY + TEAM LEADER -
PUBLISHING SOLUTIONS

CAPITAL GROUP « MANAGER

CHARLES SCHWAB & CO *+ MANAGING DIRECTOR CTS
APPLICATION ENGINEERING

CITGO MANAGER - IT APPLICATIONS

CITY OF SAN FRANCISCO « POLICY MANAGER

CNA INSURANCE * DIRECTOR OF ENTERPRISE ARCHITECTURE
CNO FINANCIAL GROUP * MANAGER, CORRESPONDENCE
COMMERCE BANK * SOFTWARE DEVELOPMENT LEAD
COMPUTERSHARE * BUSINESS ANALYST

CONCORDIA PLAN SERVICES * DOCUMENT SPECIALIST
COUNTRY FINANCIAL * MANAGER, ADMINISTRATIVE SERVICES
COUNTRY FINANCIAL * CUSTOMER ADVOCACY MANAGER
CUNA MUTUAL GROUP * OPERATIONS MANAGER

DAIRYLAND POWER COOPERATIVE + RECORDS
MANAGEMENT TECHNICIAN

DIAMOND HEALTHCARE COMMUNICATIONS -« SR VICE PRESIDENT
DISCOVER FINANCIAL SERVICES, LLC + SR SYSTEMS MANAGER
EDWARD JONES « SENIOR DEPARTMENT LEADER

ENERGY TRUST OF OREGON * FORMS MANAGER

FDIC-DIVISION OF ADMIN DOA + MANAGEMENT ANALYST

FEDERAL HOME LOAN BANK OF CHICAGO « VP-RECORDS AND INFO
MANAGEMENT

FEDERAL RESERVE BOARD * SENIOR FORMS SPECIALIST
IMRF * RECORDS AND MAIL PROCESSING SUPV.

INDIANA FARM BUREAU INSURANCE + TEAM LEADER -
FORMS & GRAPHICS

J.J.KELLER & ASSOCIATES, INC * RECORDS MANAGER

LINCOLN FINANCIAL GROUP « AVP

LUBRIZOL GLOBAL SYSTEMS « SUPPORT MANAGER
MASSMUTUAL LIFE INSURANCE COMPANY + FORMS CONSULTANT
MEDICAL MUTUAL OF OHIO + VICE PRESIDENT, ENTERPRISE INFO
METLIFE - DIRECTOR, APPLICATION DEVELOPER

MILLENNIUM TRUST COMPANY + MARKETING COORDINATOR
MUTUAL OF OMAHA -« SR. BUSINESS SYSTEMS CONSULTANT
NORTHWESTERN MUTUAL « SR. INFORMATION ARCHITECT
NU-CALGON -« IT MANAGER

PRINCIPAL FINANCIAL GROUP « SR. BUSINESS LIAISON

PUBLIC WORKS & GOVERNMENT SERVICES « PROJECT MANAGER
RHOMBUZZ + MANAGING DIRECTOR

SIEGEL & GALE « SENIOR VP, BUSINESS DEVELOPMENT

STATE FARM INSURANCE « BUSINESS MANAGER

TALLGRASS ENERGY + ENGINEERING RECORDS COORDINATOR
TD AMERITRADE « SENIOR MANAGER

THRIVENT FINANCIAL + BUSINESS SYSTEMS ANALYST
TIAA-CREF « SENIOR DIRECTOR

UCB BIO PHARMA SPRL + CMC TECHNICAL DOC MANAGER

USAA « I/T TECHNICAL MANAGER

USAA + AVP, INFORMATION TECHNOLOGY

USAA FEDERAL SAVINGS BANK -+ DIRECTOR,
DOCUMENT MANAGEMENT

USSOCOM -« PUBLICATIONS AND FORMS MANAGER
VANGUARD -« SHARED SERVICES SENIOR MANAGER
XLPRINT * CHIEF EXECUTIVE OFFICER

VERIFIED ATTENDEES OF DSF ‘16



“This was one of
the best shows we
have been to in regards
to lead volume and
overall quality.”
RICHARD RIFFNER

NORTH AMERICAN SALES MANAGER
COMPART USA
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We are the executive conference for
professionals focused on delivering
superior customer experiences.

Our commitment to delivering cutting-edge content that delivers superior
customer experiences allows us to attract a highly qualified, highly motivated
audience not found anywhere else.

PRIMARY JOB RESPONSIBILITY AVERAGE MONTHLY DOCUMENT OUTBOUND
30% C-Level (CEO/CIO/CTO/COO/VP) (PRINT & ELECTRONIC)
25% Director/Department Head 43% 1- 499 Million
21% Manager/Supervisor 9% 500 - 999 Million
14% Consultant 5% 1-2.9 Billion
7% 1S/1T 3% More than 3 Billion
3% Other

PURCHASING AUTHORITY

"

COMPANY’S PRIMARY BUSINESS
25% Financial
19% Printing/Publishing
18% Insurance
12% Consultant Firm
10% Healthcare/Medical/Pharma
9% Manufacturing
6% Communications
5% Government/Military
4% Utilities/Energy

6% Other (Education, Entertainment, Legal,

Non-Profit, Transportation)

AREA OF RESPONSIBILITY

33% Management/Strategy
28% Content/Form

20% Delivery & Inbound

19% Information Management

62% Specify/Recommend
29% Final Approval
9% None

AREAS OF INTEREST

53% Customer Communications
Management

51% Customer Experience

46% Document Capture/Imaging

46% Document Design/Composition

46% Enterprise Content Management

42% Business Process Management

41% Data/Document Security

37% Marketing/Personalization

35% Omni-Channel Delivery

25% Information Management

27% Email Management

23% Compliance/E-Discovery

22% Records Management/Disaster

*Demographics compiled from 2016 registered attendees.
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Why Blueprint to Exhibiting...
NOW IT’S TIME TO ACT!

HURRY, THERE’S ONLY SPACE
FOR 45 EXHIBITORS —

RESERVE YOUR SPACE TODAY!

CALL: 866.378.4991
EMAIL: jdunkel@eventevolution.com
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